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Emotional photographs are used in large formats. 

When headlines and text blocks are positioned on large-
format pictures, as here, their position depends on the content 
of the picture. Texts are positioned only in uncluttered areas of 
pictures to ensure optimum readability.

Large headlines can be used as design elements. They are set in 
Helvetica Neue LT Pro Medium in Voith Blue, white (if placed on a 
dark image) or in the chosen accent color. The type size is flex-
ible and can be between 28 –100 pt, however, only one type size 
should be selected for the whole headline. The line spacing is set 
automatically at 110% of the type size. 

A white text box with a transparency of 90% 
can be placed on an image. The quote or 
highlighted copy can be set in Helvetica Neue 
Medium, in the accent color, in 21 pt or 16 pt. 
A short information line may be placed under 
the quote in Voith Blue.
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Acting in Compliance 
with Voith’s Values

Dear Voithians,

Back in 1927, Voith defined its principles of business conduct as follows: “Our busi-
ness activities are governed by moral standards, decency and honesty. If a contract-
ing party or a competitor behaves unfairly, this does not give us the right to deviate 
from this principle.”

These lines are as relevant today as they were almost 100 years ago, and they 
are now communicated as our Voith values: Respect, Teamwork, Ownership and 
Customer centricity. In line with these values, compliance is more than just 

internal processes and procedures to ensure that we comply with the laws and 
regulations that affect us. Rather, compliance describes the necessary values and 
basic attitude of our employees, with which we ensure the trust of our customers 
and business partners and set the standard for our cooperation. 

We are confident that by upholding and preserving these values we can look forward 
to continued success.

Many years ago, having committed ourselves to this high standard of conduct, we 
established rules and procedures to ensure compliance throughout the Voith Group. 
These rules and procedures are continuously updated to reflect current legal require-
ments. They are accessible to all colleagues on the Voith Intranet, and together with 
other valuable measures and content they form the Voith Compliance Program.

At Voith, the Compliance Committee has been tasked with developing and imple-
menting the Voith Compliance Program. The Compliance Committee is responsible 
for, among other things, helping the Voith Group companies, management teams, 
compliance officers and employees anchor the compliance principles; decide on 
how to interpret the Code of Conduct in cases of doubt; and clarify any suspicious 
cases reported.

It is especially important to the Corporate Board of Management that each and every 
employee adheres to Voith’s values at all times. We expect our managers to live and 
exemplify these values, and communicate them to others. The managers are those 
to whom our employees will often turn first if they have any questions about these 
issues. 

For body copy layout grid permits the use of different column 
widths, which can be selected to suit the particular contents. De-
pending on the length of the publication, however, only one column 
width should be selected throughout for all pages – at least for all 
the pages of a single chapter.

Quotes or highlighted copy can be set in two different sizes. They 
are set in Helvetica Neue Medium in the accent color in 21 pt or 
16 pt. An information line may be placed under the quote in Voith 
Blue. Two lines with a weight of 0.5 pt in Voith Gray dark are placed 
above and below the text. 

An infobox can sum up the key benefits or list the advantages of 
a product or offer. The infobox headline is set in Helvetica Neue 
Medium 9 pt in the accent color. Above the headline is a line with a 
weight of 0.5 pt in Voith Gray dark. 

The advantages are set in Helvetica Neue Medium 9 pt in Voith 
Blue, they are each listed with a “+” sign. 
Additional information is set in Helvetica Neue Medium 9 pt in Voith 
Blue as copytext or listed with bullet points.  

There are four different paragraph styles for the Info box: Head-
line, Copytext, Bulletpoints and Advantages. Settings for the gray 
line above the headline, for the bullet points and “+” signs are 
defined by these paragraph styles. 

Terminal lines with a weight of 0.5 pt in Voith Gray dark should be 
used consistently in a publication or a chapter.

Products can be presented as cut-out images with shadow. They are opti-
cally aligned inside the layout grid. A line in Voith Gray dark should always 
be placed above and below cut-out product images and info boxes.
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Corruption, bribery, fraud and coercion are punishable under German law and the 
law of most other countries, regardless of whether the improper practice occurs in 
domestic or international business transactions and whether it involves public offi-
cials or private individuals. Any employee who commits such an act not only runs 
the risk of criminal prosecution, but also does serious harm to Voith’s interests, 
damaging the reputation of the Voith Group and its employees.

As the Corporate Management Board, we do not tolerate any form of bribery, cor-
ruption, fraud, cartel agreements or collusion, discrimination or any other violation of 
our fundamental values. If these basic rules are violated, we will rigorously pursue 
such violation and take all necessary measures. The same applies to violations of 
the rules of decency and the trusting collaboration nurtured at Voith.

Dirk Hoke 
(President and CEO 
of the Voith Group) 

Stephanie Holdt 
(CFO)

Andreas Endters 
(President and CEO 
Voith Paper)

Jan Lüder 
(President and CEO 
Voith Hydro)

The design principle for the use of all elements (pictures, color 
backgrounds, typography, graphics, etc.) is based on concentra-
tion and areas. For the layout this means:
•	 reduction of elements to the necessary minimum; refraining 

from the use of anything superfluous, no use of added ele-
ments such as lines without a clear function,

•	 bundling of information modules and other elements,  
e.g. pictures,

•	 direct and clear communication of contents in words,  
pictures and graphics,

•	 use of as few different type sizes and as little highlighting as 
possible,

•	 conscious use of large white spaces and clear axes that clear-
ly structure and emphasize contents.

•	 The elements of a layout always are organized as areas. 

Pictures and text elements are aligned on the grid. Texts are addi-
tionally aligned on the baseline grid. Text elements are only posi-
tioned inside the defined type area. 
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Compliance principles  
can be successfully 
implemented only if all 
employees abide by the 
rules of this Code of 
Conduct in equal measure.

1 Introduction  
and statement of principles

The trust we receive from our customers, owners, 
employees and the public is directly correlated to 
the conduct of each individual in the Voith Group. 
It is based upon strict compliance with the law and 
with all of our internal rules.

Voith is aware of its responsibility to society, the environment and its employees, and 
it acts accordingly. We acknowledge the duty of Voith and its employees to serve 
the common good. In this Code of Conduct, Voith has summarized the most impor-
tant mandatory standards applicable to all Voith employees worldwide. In doing so, 
it continues the culture of honesty and decency that has long existed at Voith and 
that is expressed in our values of Respect, Teamwork, Ownership and Customer 
centricity. Our value of Respect is the key to our compliance culture. We understand 
respect to mean treating our suppliers, customers, shareholders, employees, em-

ployee representatives and others with whom we have a business relationship, as 
well as society at large (our stakeholders), with fairness, openness, honesty 

and humility. For us, this is not just about complying with laws and regulations. 
Rather, it is about ensuring that we pursue compliance and implement our 
values in our business activities and in our personal dealings with our 
stakeholders. This is a fundamental attitude for all Voith employees and is part of 
our corporate culture.

This Code of Conduct is also meant to serve as a guide to all Voith employees, 
helping them to act responsibly and in the best interests of the company. This re-
sponsibility is both a privilege and a duty. Whatever their area of responsibility is, 
employees must ensure that their conduct always complies with the rules set forth 
in this Code of Conduct and Voith’s values. Due to their role-model function, our 
managers must not only communicate these rules; they must also lead by example 
and require compliance from themselves and their teams. They will often be the 
first to be consulted if there are any questions about this Code of Conduct. We 
expect managers to engage in an ongoing dialogue with their employees about 
how to act in a manner consistent with our values. This includes fostering a culture 
that encour-ages critical feedback and openly addressing misconduct.

Key figures of a project, plant or facility 
can be used as a typographic element to 
give a quick overview and create interest.
Lines with a weight of 1pt should be used 
to separate the figures.  

Emotional photographs are used in large formats. 

When headlines and text blocks are positioned on large-format 
pictures, their position depends on the content of the picture. 
Texts are positioned only in uncluttered areas of pictures to ensure 
optimum readability.
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This Code of Conduct describes our standard of conduct. It is supplemented by 
more stringent local legal requirements and cultural practices. Insofar as Voith has 
issued more detailed corporate guidelines on topics covered by this Code of Con-
duct, the Code of Conduct and the implementing provisions in the corporate guide-
lines apply in parallel. The latest Group Directives are accessible to all Voith 
employees in the “Group Directives” section of the Voith Intranet.

This Code of Conduct and the Voith Group Directives are valid and binding for all 
employees of the Voith Group worldwide. In addition, Voith expects other persons 
hired by the company (such as trainees and consultants) to adhere to these rules. 

This Code of Conduct applies to relationships between each of the companies in the 
Voith Group and its employees. It does not create, and shall not constitute a basis 
for, third-party rights.

This Code of Conduct, 
including the Group 
Directives mentioned 
herein, is binding on all 
Voith employees worldwide.

Respect 
Teamwork                                                                             

           Ownership 
Customer centricity
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2 Conduct towards  
business partners  
and the general public

Besides expecting high-quality products and services, 
our customers, suppliers and other business partners 
expect a high degree of professionalism and integrity 
in our dealings with them. 

For this reason, our communications and contractual relationships should always  
be characterized by our values of Respect, Teamwork, Ownership and 
Customer centricity. Additionally, our conduct towards the general public must 

always be in line with the law. 

Voith does not participate in arrangements or understandings with others, and does 
not use coercion to pursue goals, that are unlawful or inconsistent with our ethical 
standards. Voith will never harm or hinder a business partner for an unlawful or 
un-ethical purpose. 

This Code of Conduct explicitly prohibits any form of misconduct, including but not 
limited to fraudulent, corrupt, collusive, coercive, or obstructive practices.

2.1 Fair competition

Voith observes the rules of fair competition and supports all efforts to establish a free 
market and open competition, both nationally and internationally. Accordingly, Voith 
will not pursue any contract if doing so would violate applicable laws. 

Voith expressly prohibits collusive actions with any party, including, competitors, 
customers and public officials, to ensure the integrity of free competition. 
Collusive practices such as price-fixing, bid-rigging, or any other attempts to 
manipulate the free competition are strictly forbidden. Employees must refrain from 
engaging in any actions that could undermine fair competition, in particular sharing 
sensitive pricing information with competitors, conspiring to allocate customers or 
markets, or other coordinated efforts to manipulate competition. 

2.1.1 Agreements, cartels and waivers of competition
All employees are required to obey the laws against restraint of trade. Therefore, 
formal or informal agreements with competitors for the purpose of obstructing com-
petition are prohibited.

The same applies to behavior based on tacit or implicit understandings. According-
ly, it is not permitted to demarcate sales areas or divide up customers with a com-
petitor, nor may there be any agreements or exchanges of information with 
competitors concerning prices, supply relationships, business terms, capacities, 

Voith is committed to free 
competition. Cartel law 
violations restrict compe
tition. Therefore, such 
violations are not tolerated 
by Voith.

For body copy the layout grid permits the use of different column 
widths, which can be selected to suit the particular contents. De-
pending on the length of the publication, however, only one column 
width should be selected throughout for all pages – at least for all 
the pages of a single chapter.

Quotes or highlighted copy can be set in two different sizes. They 
are set in Helvetica Neue Medium in the accent color in 21 pt or 
16 pt. A short information line may be placed under the quote in 
Voith Blue. Two lines with a weight of 0.5 pt in Voith Gray dark are 
placed above and below the text. 

Large headlines can be used as design elements. They are set in 
Helvetica Neue LT Pro Medium in Voith Blue, white (if placed on a 
dark image) or in the chosen accent color. The type size is flexible 
and can be between 28 –100 pt, however, only one type size should 
be selected for the whole headline. The line spacing is set automati-
cally at 110% of the type size. 
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1

market shares, profit margins, costs, customer data, bid contents or bidding be
havior. If Voith achieves a dominant market position, such position must not be ex-
ploited in an illegal manner. 

All proposed agreements with competitors must be submitted in advance to the 
responsible legal department for review and presented to the CFO of the Group 
Division for approval. If the legal department determines that the proposed agree-
ment cannot be approved, the respective CFO is not permitted to give approval. In 
that case, the matter must be submitted to the Compliance Committee.

2.1.2 Public procurement law
In its endeavors to obtain public and private orders, Voith fulfils the applicable pub-
lic procurement requirements. We prepare our bids for public and private customers 
using truthful and complete information and guarantee full transparency as required 
by applicable law. We do not gain any undue financial or other advantages – hones-
ty is the highest standard. 

2.1.3 Corruption and bribery
Voith will not tolerate corruption or bribery in any form. Corruption is the direct or 
indirect offering, giving, receiving or soliciting of a material or non-material advantage 
with the intention of improperly influencing the actions of another or being influenced 
in one’s own actions. Corruption harms society and the economy by undermining 
trust, increasing inequality, distorting competition and affecting public services. Cor-
ruption leads to improper decisions and the misuse of financial resources.

Therefore, all of Voith’s business activities must be based on honest and responsible 
thinking and action in accordance with our values: Respect, Teamwork, 
Ownership and Customer centricity.

2.1.3.1 Offering and granting benefits
As competitors, we rely on the quality and performance of our products and ser-
vices. We do not allow any agreements that involve granting benefits, either directly 
or indirectly, to individuals or organizations in connection with arranging, awarding, 
approving, implementing or paying for contracts. This applies, in particular, to agree-
ments with business partners and to third parties, such as public authorities. 

Gifts and hospitality are permitted only if, in terms of value, financial scope or other 
benefits, they are not likely to improperly influence the recipient’s actions or deci-
sions or to create a sense of obligation on the part of the recipient. When issuing 
invitations to an event or gathering, it must be ensured that the event is of a size and 
type that is customary in business circles and that it is specifically related to busi-
ness activities. Stricter standards must be applied in the case of public officials. 
Monetary gifts are prohibited under all circumstances. The details are set out in a 
Group Directive.

Voith employees are 
allowed to accept or grant 
only low-value, occasional 
gifts during the course  
of business dealings. 
Monetary gifts are always 
prohibited.

2The design principle for the use of all elements (pictures, color 
backgrounds, typography, graphics, etc.) is based on concentra-
tion and areas. For the layout this means:
•	 reduction of elements to the necessary minimum; refraining 

from the use of anything superfluous, no use of added ele-
ments such as lines without a clear function,

•	 bundling of information modules and other elements,  
e.g. pictures,

•	 direct and clear communication of contents in words,  
pictures and graphics,

•	 use of as few different type sizes and as little highlighting as 
possible,

•	 conscious use of large white spaces and clear axes that clear-
ly structure and emphasize contents.

•	 The elements of a layout always are organized as areas. 

Infographics should use Voith Blue, Voith Gray and one or two 
accent colors. Type should be set in Helvetica Neue Medium and 
Light in 7.5pt in Voith Blue, Voith Gray dark, Black or an accent 
color. The smallest type size used is 6pt.
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2

Inadmissible gifts and hospitality may include not only money but also non-cash 
benefits, such as invitations to sporting, cultural or leisure events, trips, private dis-
counts, lavish meal invitations, the assumption of costs, vouchers or the offer of a 
job, through to “soft” benefits such as the procurement of awards, titles and honor-
ary offices or exclusive memberships. Gifts or hospitality may also be unacceptable 
if they benefit the individual only indirectly, for example by providing a benefit to a 
family member (such as obtaining a scholarship or education for a child) or by mak-
ing a payment (such as a donation) to a third party that enhances the individual’s 
social or political standing. 

Impermissible gifts and entertainment also include so-called facilitation payments. 
Facilitation payments are payments made to public officials with the intention of 
speeding up or securing a regular routine official procedure (e.g. expediting customs 
clearance, scheduling an official appointment).

Compensation, including in the form of commissions, to business partners (suppli-
ers, subcontractors, consortium partners, joint venture partners, salespersons, re-
sellers, agents and consultants) must be plausible and be proportionate to the work 
performed. Agreements with these business partners, including amendments to the 
agreements, must be made entirely in writing. Integrity is an important selection 
criterion. The business partner must be contractually required to observe Voith’s 
Code of Conduct, including by not engaging in bribery. The business partner must 
be contractually required to submit meaningful activity reports at regular intervals. 
Further details on the requirements and procedure for engaging a business partner, 
and on the process of ongoing monitoring of a business partner’s activities, are 
governed by a Group Directive. As with improper compensation, the decisions of our 
business partners must not be influenced by inappropriate gifts or entertainment.

2.1.3.2 Demanding and accepting benefits
Although it is customary among business partners to exchange gifts of a limited size, 
the acceptance of gifts can damage the reputation of our company and lead to 
conflicts of interest. For this reason, our employees are strictly prohibited from de-
manding or accepting personal benefits such as money, invitations to sporting, 
cultural or recreational events, trips, private discounts, gifts, expensive invitations to 
meals, the assumption of costs, and vouchers and gift cards and certificates, as well 
as “soft” benefits such as awards, titles and honorary offices or exclusive member-
ships.

Occasional gifts and hospitality of small value are exceptions. Gifts of money and 
cash equivalents, such as vouchers and gifts cards and certificates, are not allowed 
under any circumstances. The rules set forth in section 2.1.3.1 apply here accord-
ingly. The details are set out in a Group Directive.

2.1.3.3 Donations and sponsoring
Voith receives requests for donations from a wide range of organizations and insti-
tutions. The recipient and the intended use of the donation must be known. Pay-
ments to private bank accounts are not permitted. No donations may be made to 

2

For body copy the layout grid permits the use of different column 
widths, which can be selected to suit the particular contents. De-
pending on the length of the publication, however, only one column 
width should be selected throughout for all pages – at least for all 
the pages of a single chapter. Paragraphs are separated by a blank 
line.

The optional picture numbering in Helvetica Neue Medium 
7.5 pt in White or Voith Blue facilitates the assignment of 
the picture information. 

The picture caption comprises the appropriate number in  
Helvetica Neue Medium 7.5 pt and the picture information 
in Helvetica Neue Medium or Light 7.5 pt in Voith Blue. All 
captions are left-aligned.

Paragraphs are separated by blank half lines.

Tables are set in Helvetica Neue Medium and Light in 8pt. The rows 
are separated by a 0.5pt horizontal line in Voith Gray. Vertical lines 
or background colors should not be used. The table contents is 
set in Helvetica Neue Light in black. Highlighted rows and columns 
should be set in Helvetica Neue Medium in Voith Blue or the accent 
color. The text should be ranging left with no indent.
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organizations or institutions that could damage Voith’s reputation. Donations must 
not be made near the time when a contract is awarded or in any way related in 
content to a contract. Donations of all kinds to political parties are prohibited. 

In the case of sponsoring, there must be a reasonable relation between the amount 
of support Voith gives and the value Voith receives in return. Details of the review 
processes and the requirements for granting a donation and entering into a spon-
sorship agreement are set out in a Group Directive.

2.2 Conduct towards the general public

Our actions are guided by ethical principles:

2.2.1 Money laundering
Money laundering is the term used to describe the concealment of the true origin of 
financial means and other assets that have been acquired from criminal activities 
(e.g. bribery or terrorism) by channeling them into the legal financial and economic 
cycle. Voith does not engage in any form of money laundering. The company takes 
measures to monitor and avoid cash transactions so as not to be manipulated for 
money laundering activities. The details are set out in a Group Directive.

Every employee is encouraged to have the compliance officer or the Voith Legal 
Department check any unusual financial transactions, especially those involving large 
sums of cash that may be grounds for suspicions of money laundering, as well as 
suspicious behavior by customers, consultants and other business partners.

2.2.2 Export control
Voith is a global company. In our existing activities, as well as those associated with 
developing new markets, the applicable external rules and regulations for import and 
export control, as well as applicable economic embargoes, are observed.

Voith employs internal processes to ensure compliance with the rules and regula-
tions as stated, which concern not only physical goods but also information, tech-
nologies and services. Checks are made on all business transactions that relate 
directly or indirectly to foreign business to ascertain whether an applicable prohibi-
tion or a duty to obtain a permit exists. The details are set out in a Group Directive.

2.2.3 Taxes and levies
As a global company, Voith is subject to the tax laws of numerous countries. For 
Voith, fulfilling its tax obligations under applicable laws and upholding its social re-
sponsibilities is a given matter of course. Failure to meet tax obligations damages 
our good reputation and undermines the trust of our customers, suppliers and other 
business partners, as well as of our owners and employees. Moreover, significant 
financial risks exist in the form of tax arrears payments and penalties, and the em-
ployees responsible could face criminal consequences.

2
All donations by Voith must 
be made in a transparent 
manner and to organiza
tions and institutions with 
an impeccable reputation.

Voith meets its tax 
obligations.

Export control reduces the 
risk of Voith products or 
Voith technologies falling 
into the wrong hands.

Voith takes the measures 
necessary to prevent 
money laundering. 



12

Voith management 
and employees

High motivation and productivity, as well as respect 
in our dealings with employees, are essential for the 
company’s sustained success. Voith’s economic 
success is dependent on the help and co-operation  
of its employees worldwide.

3.1 Leadership and trust culture, open communication

All our employees must adhere to this Code of Conduct, and our management 
personnel shall set a positive example of compliance. They must be actively com-
mitted to the continuous improvement of our corporate culture. They promote dia-
logue among employees, encourage group discussions, and support regular team 
meetings and employee development. They value diversity, recognize the benefits of 
openness to different opinions, and believe a transparent culture of debate to the 
success of the company.

The expression of constructive, respectful criticism and opinions is highly encour-
aged. Early notice of indications of problems and undesirable developments are 
helpful for the development of our culture and our business success. Such indica-
tions enable the company to respond quickly and prevent or limit damage to our 
corporate culture and business success. An open culture of discussion and criticism 
are important components for the implementation of our values: Respect, 
Teamwork, Ownership and Customer centricity – and thus for Voith’s success.

3.2 Fair working conditions

Voith provides its employees with fair pay and fair working conditions in compliance 
with all statutory requirements. Voith values and promotes close communication and 
cooperation based on trust and mutual respect with employee representatives, 
whose work we regard as an enrichment for shaping cooperation in our company. 
No employee may suffer any disadvantage as a result of serving as an 
employee representative.

Managers at Voith have 
a special duty to act as 
positive role models of 
compliance.

3
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3.3 Avoidance of conflicts of interest

It is important to Voith that its employees do not have conflicts of interest or loyalty 
in the course of their work. Such a conflict can occur if, for example, there are 
business transactions between Voith companies and employees or related persons 
(e.g. family members), or with business partners such as suppliers, if an employee 
or related person (e.g. family member) holds a financial interest in the business part-
ner. Any such conflicts of interest must be disclosed in writing in advance to the 
employee’s supervisor using the form provided by the company for this purpose, 
e.g. on the intranet.

3.3.1 Outside employment
If an employee intends to take up compensated outside employment, they must 
obtain written consent from their HR Department.

3.3.2 Political activities
Voith does not participate in activities involving political parties. We expressly wel-
come our employees’ involvement as citizens in the affairs of society and their par-
ticipation in social and charitable activities. Employees are expected to engage in 
such activities as private individuals, not as representatives of the company. How-
ever, we expect them to make sure their activities do not create conflicts of interest 
with the company. 

3.4 Protection of assets, use of work resources

Voith requires its employees to protect the tangible and intangible assets of the 
company. These assets include property, production equipment and inventory 
stocks; securities and cash; office equipment and supplies; information systems and 
software. Violations of the law such as fraud, theft, embezzlement and money laun-
dering will be prosecuted. 

Machinery and equipment may only be used for work-related purposes unless pri-
vate use is expressly permitted. Internet users must take care not to retrieve or 
transmit any information that could incite hatred against social groups or related 
individuals, glorify violence or other crimes, or have offensive content.

3.5 Patents and intellectual property rights

In order to maintain our competitiveness, we must continue to develop our proprie-
tary technology by innovating, creating inventions and improving our know-how. We 
protect our technology and know-how against third-party use through intellectual 
property rights such as patents and trademarks. Company secrets may not be dis-
closed to third parties without written authorization. Conversely, we respect the 
property rights of third parties. No employee is allowed to obtain secrets from third 
parties or make unauthorized use of such secrets. 

The details are set out in a Group Directive.

Business decisions are 
taken exclusively in the 
company’s interest and 
must not be influenced  
by private or personal 
interests.

3

Each and every employee  
is responsible for protecting 
the company’s assets and 
operational information.

The protection of our 
intellectual property is of 
paramount importance.

Table headlines can be set in two styles. Large headlines, at the 
top of the page, are set in Helvetica Neue Medium in 13pt in the 
accent color. Smaller headlines for individual tables use the same 
headline as the infoboxes (Helvetica Neue Medium 9 pt in the 
accent color). A line with a weight of 0.5 pt in Voith Gray dark is 
placed above all headlines.

Tables are set in Helvetica Neue Medium and Light in 8pt. The 
rows are separated by a 0.5pt horizontal line in Voith Gray. Vertical 
lines or background colors should not be used. The table contents 
is set in Helvetica Neue Light in black. Highlighted rows and col-
umns should be set in Helvetica Neue Medium in Voith Blue or the 
accent color. The text should be ranging left with no indent.

Footnotes (Helvetica Neue Light, 7.5pt, black) should be placed 
under the table, separated by a 0.5pt horizontal line in Voith Gray

Infoboxes can contain images, illustrations, advantages, bullet lists, 
copy text and tables. The infobox headline is set in Helvetica Neue 
Medium 9 pt in the accent color. Above the headline is a line with a 
weight of 0.5 pt in Voith Gray dark. 

Terminal lines with a weight of 0.5 pt in Voith Gray dark should be 
used consistently in a publication or a chapter.
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3.6 Use of information

We expect employees to take appropriate care when using company information. 
Details on the responsible use and labeling of know-how and confidential information 
(e.g. encryption and labeling) are set out in a Group Directive.

3.6.1 Confidentiality
Confidentiality must be maintained concerning in-house matters that have not been 
disclosed to the public. This also applies to innovations, inventions and other kinds 
of know-how. These are essential to the long-term success of the Voith Group. 
Employees must not share information about new discoveries or company secrets 
in any form to third parties. This also applies after termination of employment. Like-
wise, no employee may request or induce others, including third parties such as 
customer employees, to violate an obligation of confidentiality on their part and 
disclose confidential information to Voith. 

3.6.2 Privacy and information security
The ability to exchange information electronically around the world is a necessity in 
today’s business environment. However, electronic communication can pose risks 
to privacy and data protection. Consequently, it is a corporate objective to ensure 
the best possible information security and to protect the privacy rights of employees 
and business partners. The company attaches importance to ensuring a globally 
appropriate level of data protection in compliance with applicable law. Official doc-
uments and data storage media must be protected from access by third parties. All 
employees, including managers, must take effective protective measures against 
these risks, which is an important component of IT management.
The details are set out in a Group Directive.

3.6.3 Insider knowledge
It is not permissible to derive personal advantage or advantages for others through 
the use of in-house knowledge. The same applies to unauthorized disclosure of such 
insider knowledge.

3.6.4 Correct reporting and accounting
When making oral or written reports for internal or external use, employees are re-
quired to state the truth. Manipulation of content is prohibited. All business transac-
tions must be recorded in the accounting system in accordance with the applicable 
commercial and tax regulations, posted correctly and archived in accordance with 
the retention rules.

3

Voith understands data 
privacy not only as a legal 
requirement, but also as  
an expression of honest 
and fair conduct vis-à-vis 
employees and business 
partners.

 Infographics and technical drawings may use industry stan-
dards, that differ to the corporate design. Therefore, color coding 
standards, arrows, letters or lines within a drawing or infographic 
do not always need to be adapted to the Voith corporate design.
The headline is set in Helvetica Neue Medium 9 pt in the accent 
color. Two lines with a weight of 0.5 pt in Voith Gray dark are 
placed above and below the illustration. 

Measuring units can be placed in the table header. For better 
readibility, numbered lists should be right-aligned or aligned to the 
decimal point. 
Footnotes should be set in two or three columns in order to 
prevent long lines at small type sizes. 
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Health, safety and 
environmental protection 
generate added value for 
employees, the company 
and the environment.

The quality of our products 
and services is the basis of 
our success. This quality is 
especially worthy of 
protection.

3
3.7 Occupational safety, health, environmental 
protection and sustainability

Voith makes every effort to protect the lives and health of its employees and deal 
responsibly with resources and hazardous materials. All employees must avoid ha-
zards in the workplace, minimize harm to the environment and use resources 
economically. While developing and manufacturing our products, we adhere to the 
principles of sustainability and environmental compatibility. All company employees 
must be committed to our values of Respect, Teamwork, Ownership and 
Customer centricity.

The details are set out in a Group Directive.

3.8 Quality

The market success of our products and services is inextricably linked to their qua-
lity: We expect maximum creativity, skill and care on the part of our employees, and 
thereby demonstrate to our customers and third parties that we maintain high qua lity 
standards.

Our aim is to maintain and continually improve quality. These are important 
factors for our success. We will not tolerate intentional or negligent conduct that 
results in diminished quality.
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Respect, tolerance  
and equal opportunities4
Voith respects human rights worldwide.  
As a company with global reach, Voith works with 
employees and business partners of many different 
nationalities, cultures and customs. We promote 
diversity and inclusion for innovation and business 
strength. 

Diversity begins in the application process and continues in the composition of work 
teams and career development. We call on our employees, including managers, to 
do their part for more diversity and inclusion at Voith.

We expect all interactions with our employees and business partners to be respect-
ful and polite at all times. We respect the personal dignity and personal rights of each 
and every individual and do not tolerate unlawful and/or unequal treatment (discrim-
ination), harassment or degradation based on ethnic origin, sex, religion or world-
view, political opinions, disability, age, gender identity or sexual orientation.

We reject all forms of forced or child labor.

Voith respects human 
rights worldwide.

We reject all forms of 
forced or child labor.
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Implementation  
of the Code of Conduct 5

Anyone who raises 
compliance concerns in 
good faith does not have to 
fear any adverse measures 
including retaliation.

5.1 Compliance organization

Voith has established a Compliance Committee responsible for developing and im-
plementing the Voith Compliance Program. This committee holds final authority in 
resolving any disputes related to the Code of Conduct.

In Voith’s compliance organization, the CFOs also act as compliance officers at the 
Group Division level. They are the contact person for compliance matters and are 
entrusted with the implementation of the Code of Conduct. For the individual Voith 
companies and operating units, compliance officers will be nominated by the CFO 
of the Group Division concerned.

5.2 Advice

Voith provides its employees with information and aids to help them comply with the 
law and this Code of Conduct. In particular, this includes training sessions on com-
pliance topics and selected areas of risk. Each employee may also contact the 
compliance officer of their company, operating unit or Group Division, the responsi-
ble legal or HR department, the Integrity Department or the members of the Com-
pliance Committee. In addition, Voith has established a help desk to answer 
questions of this kind. Contact information and further useful information on the 
subject of compliance can be found on the Voith Homepage and in the “Compli-
ance” section of the Voith Intranet.
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5
5.3 Complaints and reports of misconduct

Voith expects and encourages every employee and business partner to report vio-
lations of the Code of Conduct and the Group Directives, including suspicious cases, 
to Voith. Our managers are required to pass on to the compliance organization any 
information that comes to their attention from their teams. We want to create an 
open feedback culture. This includes voicing criticism and openly addressing grie
vances and misconduct through the internal channels provided for this purpose.

Voith provides various internal reporting channels. Employees may choose to con-
tact their direct supervisor (the managers are those to whom our employees should 
turn first if they have any questions about these issues), their human resources 
representative, the compliance officer of their operating unit or division, or any mem-
ber of the Compliance Committee. Suspicious cases can also be reported to the 
helpdesk. Information can also be brought to the attention of the company via the 
whistleblower hotline. The following link or QR code below can be used for this 
purpose: https://voith.integrityline.app

Speak-up! 
  Your voice matters 

https://voith.com/corp-en/about-us/compliance.html
https://voith.integrityline.app
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5
An employee who, on a reasonable, good-faith basis, honestly believes the Code of 
Conduct or a Group Directive has been or might have been violated, and who makes 
use of the right to report this to Voith, will not suffer any kind of retaliation. Voith 
does not tolerate any form of bullying, discrimination, exclusion from meetings, ter-
mination of participation in projects or discrimination in career advancement. Where 
necessary, Voith will take approptiate measures to protect the reporting employee 
against retaliation. To the extent possible and legally permissible, Voith will maintain 
confidentiality about the identity of the whistleblower. The same applies to the pro-
tection of the identity of employees who cooperate in the investigation of such vio-
lations or suspected violations.

Responsibility for conducting internal investigations and imposing sanctions in the 
event of a violation is derived from a Group Directive. Internal investigations at Voith 
are conducted in accordance with a defined procedure in an unbiased and fair man-
ner, and with a presumption of innocence. Investigations must ensure that evidence 
is not destroyed, tampered with, altered or withheld from those conducting the in-
vestigation. Witnesses are subject to a duty to tell the truth so as not to interfere with 
the investigation. Any threat, harassment or intimidation of an individual with the 
intent to prevent them from providing information will be punished by the Company. 
Investigations by external third parties (e.g. by domestic or foreign law enforcement 
agencies or regulatory authorities) will be supported by the company to the best of 
its ability. Employees are expected to fully cooperate with any lawful internal and, 
together with the Company, governmental investigation of possible misconduct, 
demonstrating a commitment to transparency and accountability in alignment with 
the company’s values.

5.4 Implementing regulations

Voith will issue additional regulations concerning the implementation of selected 
items in this Code of Conduct, e.g. in Group Directives. These regulations will also 
deal with questions about interpretation and approval procedures.

The Voith Group Code of Conduct is available in several languages. In the event of any 
differences or contradictions between the different versions, the German language 
version shall take precedence.

The selected masculine formulation also applies to the other genders to full effect. 
The latest version of this Code of Conduct is available on the Internet at www.voith.
com/compliance

https://voith.com/corp-de/index.html
https://voith.com/corp-de/index.html
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When in doubt, ask yourself
these five questions:

Is my action or decision legal? 

Does it set a good example?

�Is it consistent with our code of conduct, 
guidelines and values? 

Is my action or decision  
free of personal interest? 

Will it maintain our good reputation as a 
company with high ethical standards?

1
2
3
4
5
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• If you can answer all questons with “yes”
you can proceed.

• If you´re unsure about any questions, don´t proceed.
• Please ask your supervisor, the HR Department,

the Legal Department (vrj), the Integrity Department (vrji)
or your Compliance Officer.

Keep asking until you‘re sure!
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This Code of Conduct, including the  
Group Directives it mentions, is binding 
on all Voith employees.

Health, safety and environmental 
protection generate added value for 
employees, the company, and the 
environment.

Compliance principles can be 
successfully implemented only if all 
employees abide by the rules of this 
Code of Conduct.

Managers at Voith have a special  
duty to act as positive role models 
of compliance.

Voith is committed to free competition. 
Cartel law violations restrict competition. 
Therefore, such violations are not 
tolerated by Voith.

Voith understands data privacy not  
only as a legal requirement, but also 
as an expression of honest and fair 
conduct vis-à-vis employees and 
business partners.

Voith employees are allowed to accept or 
grant only low-value, occasional gifts 
during the course of business dealings. 
Monetary gifts are always prohibited.

Anyone who raises compliance concerns 
in good faith does not have to fear any 
adverse measures, such as retaliation.
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Voith takes the measures necessary to 
prevent money laundering.

The quality of our products and services 
is the basis of our success. This quality  
is especially worthy of protection.

Export control reduces the risk of  
Voith products or Voith technologies 
falling into the wrong hands.

Voith respects human 
rights worldwide.

Voith meets its tax 
obligations.

All donations at Voith are made in a transparent 
manner and to organizations and institutions  
with an impeccable reputation.

Business decisions are 
taken exclusively in the 
company’s interest and 
must not be influenced  
by private or personal 
interests.

The protection of our 
intellectual property is of 
paramount importance.

Each and every employee 
is responsible for protecting 
the company’s assets and 
operational information.

We reject all forms of 
forced or child labor.
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Compliance Committee  
St. Poeltener Str. 43
89522 Heidenheim, Germany

Contact:
Phone +49 7321 37-6218
compliance@voith.com
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Publisher is always the Voith Group. 

Please note: 
Joint ventures such as Group Division Hydro use their individual 
addresses.

The contact field should contain only one phone number,  
email-adress, the Voith URL with the opportunity of a short link 
and social media buttons.  

The phone number and the email adress can be adapted  
individually. 

Postal addresses of individual locations and fax numbers are no 
longer permitted. 

The address block in Helvetica Neue Light 9 pt in Voith Blue is 
positioned at the bottom left. The text block grows from bottom 
to top. 

Above the address an optional QR-code may be placed in Voith 
Blue. The size is 20 x 20mm and it is aligned to the layout grid. 
The sample image must be replaced or deleted.

The social media icons (Twitter, LinkedIn, YouTube, Facebook, 
Instagram) are placed under the address block aligned to the 
bottommost baseline of the type area. The icons are already 
linked to the URL of the social media channel relevant to the 
Group Division.

There is an InDesign layer for each Group Division with the social 
media icons and links. Please choose the correct layer and 
check the short URL and links of the icons are correct. 

The Voith logotype with claim is 
positioned on the back cover in 
the lower right-hand corner on the 
same baseline as the social media 
icons.

The information line is optional and contains details of 
the edition, language version, publisher and date of 
publication. 
It is set in Helvetica Neue Light 6 pt in Voith Gray dark. 




